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Abstract

The objectives of this study were (1) to study tourist behavior to use car rental through Star Tour
and (2) to study the factors affected the decision making to use car rental through Star Tour. The sample
of study consisted of 100 tourists that were collected through questionnaires. The results showed that most
respondents were male, age between 21 to 30 years old, with Bachelor's degree and monthly income was
15,000 baht. Most of them were state enterprise employees who came from Asia, traveled for tourism

proposes and stayed in Thailand 6-10 days per trip.

From the point of the factors affected the decision making to use car rental through Star Tour
could be ranked from high to low as follow (1) staffs were courteous, friendly and willing to help (2) the

quality of rental cars were tidy and clean (3) the convenience of renting and returning car, respectively.
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