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The objectives of this research were to 1) study demographic characteristics of Chinese
tourists and 2) study satisfaction of Chinese tourists toward tourism in Thailand. The research was
done through field surveys that had the sample size of 400. The research tool was questionnaires.
Data received were analyzed by Frequency, Percentage, Mean, and Standard Deviation. The
difference among interested groups was tested by One Way Analysis of Variance (One Way
ANOVA: F-test). In case of having evidence of the difference, the method of Least Significant
Difference (LSD) was used to specify the difference in the specific groups.

The research found that the majority of the respondents were male, single, and private
firms” employees. They had education level below bachelor’s degree and had income per month
between 30,000 Baht and 40,000 Baht. Furthermore, the research found that the satisfaction level
of the sample toward tourism in Thailand could be sorted from the highest level to the lowest
level as: 1) Image, 2) Advertisement and Information, 3) Resources, 4) Security, 5)
Infrastructures, 6) Souvenirs, and 7) Facilities.

By the ANOVA, the rescarch found no evidence of difference in the marital status
differently influenced the tourists’ satisfaction in both overview and particular aspects. However,
the research found that differences in gender, age, education level, career, and income differently

influenced the tourists’ satisfaction in the particular aspects at a significance level of 0.05.





