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ABSTRACT
Topic :Quality of Service Affecting the Brand Image and Brand Loyalty at Victoria Gardens

Shopping Centre Phetkasem 69,Bangkok

By :  MissPatchareeWongsa
Degree : Master of Business Administration
Major Field . Hotel and Tourism Management

B

The objective of this study(l) To study the quahty of service(2) the quality of service that
contributes to the brand image (3)to study the relationship of service quality and the brand image to brand
Loyalty.of The customers are shopping at Victoria Gardens Phetkasem 69 The researcher has issued a
questionnaire to collect information, calculated with the formula prescribed tolerances Taro Yamane 0.05
confidence level of 95%.Sample of this research ware used of customer at Victoria garaden at Phtkasemé69
400 users,tool of the research was questionnaire with 5 levels of Likert. The statistics used for data

analysis were percentage, mean and standard deviation
The research findings were;

(1.)study found that the majority of respondents were female, aged between 30-39 years . undergraduate
education. Most have a career as a business owner and salaries 50,001 baht or more (2.)The quality of
service is important in the overall with the quality of service, Customers agree and are satisfied with the
service quality of the shopping center. Meet the agreed level of service quality at a high level. Customers
agree to the elements of the service quality of the shopping center relies on four main factors is
confidence. The ability and experience Meet the agreed quality, good service. The average percentage of
the the highest (X =4.162, S.D. = 0.797). from The second factor is the Shopping centers are reliable
with excellent service. (3.)The brand image is important in the overall with the quality of service,
Customers with a focus on brand image in a high levels. And agree with the positive image of the place
from respondents indicating its brand image with an average elevation of (X = 4.425, S.D. = 0.692), which

consists of four elements the Shopping center is attractive. The shopping center is decorated with style. the



shopping center is convenient and offers a top restaurants(4.)The brand Loyalty is important in the overall
with the quality of service, Customers to focus on their trust in the brand and focus on the reliability of the
company at the highest level. Customers to focus on their trust in the brand and focus on the reliability of
the company at the highest level (X =4.11, S.D. = 0.854). Consisting of customers with the trust factor .
This shopping center is a place famous. shopping center has a Security Center also offers excellent

shopping and a staff that has the ability

Keyword : Service Quality,BrandImage,Brand Loyalty






